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Retha Hill About Me

m 25 years in the news game

m Worked for Detroit Free Press, Charlotte Observer and the
bulk of my career at The Washington Post and then
Washingtonpost.com

m Vice President, Content at BET Interactive

m Director of the New Media Innovation Lab at the Cronkite
School of Journalism and Arizona State University

m Owner of Painted Desert Media, LLC, a media development
consulting company



New Media Innovation Lab

m R&D lab for the news industry

m Multidisciplinary lab of content students, engineers, web

developers, business majors and digital graphic design
majors

m Expert in developing applications and widgets for social
networking sites, building games




Information Overload?

Are you feeling overwhelmed.....

..... It’s Because You Are!!!

But that is the nature of the beast.



The Social Mind

m Over the past 10 years, we have seen a vast shift in the way
people get their news and use media.

m The 14-24 age group in particular has shifted away from getting
their news solely from traditional mediums (i.e. print
newspapers, television). They also have many more options
when it comes to how they share information and interact with
one another.

m The New Media Innovation Lab undertook a study in 2006 to
determine how youth get their news and use gaming, mobile
technologies and social networking sites.



+ .
At the time...

m Gen Y users were primarily getting their news from newspaper
Web sites

m MySpace visitors were up 183% over Facebook users
m Twitter was in its infancy

m Of the 750 top web sites, Social Networking sites commanded
13% of total page views

m Online gaming was growing and becoming a social outlet

m SmartPhones were just becoming popular, and the iPhone had not
yet been released

m Music was listened to on the iPod and similar MP3 players
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Important Take Aways
from 2006 NMIL Study

m The notion of the “always on” second brain
m The importance of instant access

m The ascension of the news grazers

m The role of social authority

m The importance of connectedness

m The comfort with “naked conversations”



What has changed? |I

It's only been 2 % years, but...

m Facebook use has eclipsed MySpace use and in minutes spent on the respective sites and
continues to add unique users

m YouTube has eclipsed newspapers and news web sites as important media for the younger
demographic

m Twitter has become one of the fastest growing social networking sites, with a 1,382% annual
growth rate, though it lags in importance among the younger demographic

m The use of Smart Phones is growing in the general population and is poised to become a
must-have among 14-24-year-olds

m Two-thirds of the world’s Internet population visit a social network or blogging site and the
sector now accounts for almost 10% of all internet time.

m ‘Member Communities’ have overtaken personal Email to become the world’s fourth most
popular online sector after search, portals and PC software applications.



+
Social Networking

Social networking continues to have great reach and popularity
among the population as a whole and young people,
specifically. MySpace and Facebook continue to be the sites of
choice for multiple of millions of people using social networking
sites.

We are truly in the now network moment.




Facebook is the #1 social
networking site for young adults...

* The largest demographic
concentration of Facebook users
remains the college crowd of 18-24
year olds (40.8%), as of January,
2009.

*BUT that number is down from
(563.8%) June, 2009, and the largest
group of new users are in the 35-54
age range.

*Facebook is still growing, boasting
65.7 million unique visitors versus
MySpace’s 54.1 million.
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...but don’t count MySpace out just
yet

m MySpace clocks up about twice as much time spent per visit
versus Facebook, due to its streaming-music service and a video
portal but Facebook easily outpaces MySpace in the growth in
minutes spent this year over last.

m MySpace's media consumption focus and stronger U.S. base
have given it an edge when it comes to advertising.

m Myspace is the No. 1 social networking site when ranked by video
streams, with 120.8 million video streams, according to Nielsen
Online, April ‘09.

. http://news.cnet.com/8301-13577_3-10141752-36.html?tag=mncol;txt
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What About Twitter?

S VTN




Twitter’'s Phenomenal Growth
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Twitter had a 1,382% growth rate between Feb. ‘08 and Feb. ‘09



Twitter Users

m 10% of Twitter users generate 90% of all the content,
according to Harvard study of 300,000 users

m More than 50% of all Twitter account holders update their
page less than once every 74 days.

m 60% of U.S. Twitter users failed to return the following
month, according to Nielsen Online.

m The median number of lifetime tweets per user is one (1).



Young Adults Are Light to Moderate Twitter Users

m 19%- 22% of 18-24 year olds have Twitter accounts, however
85% follow friends, 54% follow celebrities, 29% follow family
members and 29% follow companies.*

m Youth under 25 are responsible for 25% of the new twitter usage
volume

m Twitter users are 10% more likely to be male than the average
Internet user.

-http://thepmn.org/pressreleases/060109, survey of 200 18-24-year-olds



Social Networking

Youth look to their peers to help them determine what to
read and which sites to visit online.

m Youth are almost always associating with people they already
know in their offline lives.

m A smaller number also use the online world to explore
Interests and find information beyond their school or local
community.

m Youth respect one another’s authority online, and are more
motivated to learn from peers than from adults.

m Youth turn to specialized knowledge groups of both teens and
adults from around the country or world, to improve their craft
and gain reputation among expert peers.



Social Networking |I

Online content creation by teens is growing, and not just about sharing
creative output. It is also about participating in conversations fueled by

that content.

m 64% of online teenagers ages 12 to 17 engaging in at least
one type of content creation
m up from 57% of online teens in 2004.

m Girls continue to dominate most elements of content creation.

m 35% of all teen girls blog vs. 20% of boys
m 54% of girls post photos online vs. 40% of online boys.

m However, teen boys are nearly twice as likely as teen girls
(19% vs. 10%) to have posted a video online



Online Activities

Top activities for teens and
Generation Y Users:

m Play Games

m Shop

m Banking

m Health Information

m Job Searches

m Send Im’s

m Use Social Networking Sites
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What are Teens and Young Adults
Doing on Social Networking Sites?

m Looking at and posting photos
m Chatting with Friends
m \Writing on Friends’ walls or profiles

m Updating Status
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Mobile




Phone Applications

Growth of average texting vs. phone

Texting more popular than calling calls for all ages
Calls Texting
m A typical mobile subscriber
S 1,2 1
age 18-24, sends or receives Qur 1, 2006 158 05
an average of 790 text Qtr 2, 2006 216 79
mesSsages per month vs. an Qtr 3,2006 221 85
average of 265 calls per Qir4, 2006 213 .
month
Qtr 1,2007 208 129
m A typical mobile subscriber, Qtr 2, 2007 228 172
age 13-17, sends or receives
an average of 1,742 text Qtr 3, 2007 226 193
messages per month vs. an Qtr 4,2007 213 218
average of 231 mobile phone Qtr 1, 2008 207 288

calls per month.
Qtr 2,2008 204 357




Phone Applications
Convenience over “cool”

m About 77% of teens stated the convenience of being able
to communicate from anywhere and security of being able
to reach family as major benefits of cell phones.

m This compared to 41% who wanted the admiration of
friends for their cell phone and 39% care how the phone

looks.

m 51% of teens said they "absolutely could not live without"
their cell phones.



Phone Applications
Mobile advertising influence

m 18-24-year-olds were influenced by mobile

advertisement
m 15.9% from text messaging and 14.2% from video.

m Cell phones trigger online search for advertisement
(21.8%)

m 50.5% communicate with peers on their cell phones
about advertisers’ services, products and brands
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Excuses for Not Being a Part of a

Social Network

m We can’t control it
m We don’t understand it
m We don’t want negative content on our pages

m We don’t want to see comments on our videos



Social Networking Tools

Are you in the conversation?

YouTube and Ning Sites

m YouTube - Post your better

[] Pace b O Ok lectures or point to content you

might find useful such as these
videos

m Ning sites to create a community
of students whether it is African
American STEM students or
female electrical engineers

m Blogs

m Linked In — Great for industry
networking




m How to Use Twitter

= Have your students follow

you
Twitter and Other » Twhirl
Tools = Ping.fm

» TweetDeck

» TweetZap

= More Tips from
AcademHack




The Conversation is Happening

Tweet Deck Example

® TweetDeck File

Edit Window

Search: Sheriff Joe Arpaio

»

[Via Google Reader #tcot] Justice Dept.
Investigates Arizona Sheriff JOE ARPAIO for
Enforcing Immigration Law

http yurl.com/bumaqcs

Feds' new tone puts Arpaio in hot seat: Joe

| Arpaio, the Maricopa County sheriff whose

office is under federal in..
httpz//tinyurl.com/brSg4b

Left wing lynch mob out for Sheriff Joe

i/ _ Arpaio: Sheriff Joe Arpaio has been the

&

=

sheriff of Maricopa County for 1..

Changes in D.C. put Arpaio on hot seat:
N Maricopa County Sheriff Joe Arpaio is well
accustomed to working under a..

n;.nnuﬂ com/cfotox
cl

Congressman Franks Discusses Sheriff Joe
Arpaio Federal Investigations with CNN's
Lou Dobbs 3-13-09 http//twurl.nl/x003n3

Maricopa County (Arizona) Sheriff Joe
Arpaio is accused of discrimination based

Sea

Maricopa County

W= Thousand Foot Krutch will be playing the

Maricopa County Fair this year. See them

'+ and enjoy the fair, for $7.00 or less. Fri, April

now twittering for @ld20dems, if you're a

! dem in maricopa county pls follow!

democrats in the east valley of maricopa
county, we are district 20!

Maricopa county has a deceased FBC! how
morbid is that, i like the ones with the
100plus properties, now most of us have
about 14 places

| n2

! Sell your Phoenix - Maricopa county Arizona

houseFast\ Phoenix - Marlcopa county

Remaining APk 94/100 Resets: 13:56 [ [} N [P

Search: Mayor Phil Gordon 42

PHX-AZ: Phoenix mayor to testify in D.C.

I (MRS 1ot border violence: Mayor Phil Gordon

will testify before Con..

htt; nyurl.com/ca2trm

PR Newswire Photo: GREATER PHOENIX
CONVENTION & VISITORS BUREAU MAYOR
PHIL GORDON: Phoenix ..

fun lunch at Westend Bistro with promising
Phoenix Mayor Phil Gordon, the mile-a-
minute Tom Oliphant and @haddadmedia
Fish burger, natch

@_tmar So i hear theres this little place in
Tempe called "9th and Ash"...Phx Mayor Phil
Gordon used to go there when he was just
a youngin'

Wed 1 1
RT @arewhyen: Phoenix Mayor Phil Gordon
needs to do better job updating his site.
State of the City was a week ago and video

from last year

Text of #phx Mayor Phil Gordon's state of
the city available here: hitp:/bit.ly/pisb No

Twitter Status: Pretty much ol




Stay Up on the Trends
A Resources List

m Mashable

m ReadWriteWeb

m PaidContent.org
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What’s Next

Here are a couple of views of what will evolve out of all of this:

m The Media Revolution

m The Media Revolution Part 2

m Sixth Sense




THlS MODEEY WORLD

BUT EVENTUALLY, BLOGGERS ARE
LEFT WITH oNLY ONE REMAINING
FACT ABouT WHICH To OPINE,

HAVE 10U READ CHICKENPOTPIE'S
CRITIQUE oF WIS SUPREME MAJESTY
FRED THE FIRST'S TAKEDOWN OF
FARTYBUTT'S POST ABOUT THE SOAR-
ING RAVIOLI BEAST'S ATTEMPT TO
RECONTEXTUALIZE THE oOME
REMAINING FACT?

[READ 7?7 T'VE ALREADY
'\ |REFUTED ™ oN MY BLoG!

sl8

£l
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ING FoR FREE?

AS THE NEW MILLENNIUM PROGRESSES,
THE INCREASIMGLY BELEAGURED
HEWS INDUSTRY BEGINS 70 EMULATE
THE HUFFINGTON PoST'S
PIONEERING BUSINESS MODEL,

™IS 15 GREAT! Wiy PAY RE-

PORTERS--WHEN WE cAN JUST
LINK To OTHER PEOPLE'S REPORT-

I DON'T SEE ANYTHING
HTHAT COULD GO WRONG
WITH THIS STRATEGY!

BUT THEWN THE BLOGS ARE S5UP-
PLANTED BY TWEETS--WHICH ARE
NOW LIMITED To A SINGLE WORD
JUST T0 KEEP THINGS EXTRA
SIMPLE.,

AFTER THE LAST REPORTER FILES
THE LAST NEWS STORY, AN ARMY
of CITIZEN JOURNALISTS GAMELY
TRY To FILL THE voIb,

MY STUNNING EXPOSE OF MOISY
GARBAGEMEN WHO WAKE ME UP
AT SI% AM. |15 GONNA RIP THE
LID off THE SANITATION DEPARTMENT!

WAIT TILL ¥oU SEE

JERVICE EMPLOVEES
WHO ANNOY ME!

AND OF COURSE, CARTOONS HAVE
LONG SINCE BEEN RENDERED
OBSOLETE BY THOSE ENDLESSLY
AMUSING LBLCATS.

HA, HA! THIS TYPO-PRONE CAT WANTS
A CHEESEBURGER=-WITH PICKLES!

IT DOESN'T GET ANY
FUNMIER

by TOM TOMORROW

T MR R=WE2L009... www.thismodernworld.com




